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Institute of Creative Design and Management, Master of Brand Design and Innovation Management, the Indigenous Program, National Taipei University of Business

(Applicable to Students Admitted in Fall or Spring, 2025)
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Credit Hour Fall Spring Fall Spring
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Lecture Practice Lecture Practice Lecture Practice Lecture Practice
R ag 3 3 | 3
Design Research Methodology
Fa R
Marketing and Strategy 3 3 3
Management
Paper Reading 2 2 2
N SV EC Q’_Eﬂéf} 3 3 3
Core Course ||Seminar
(CompUIsory) ’F Ip "TJ & N ) ’? pLLY
Tribal organlzatlon operation and 3 3 3
management
il 6 6 3 3
Thesis ® | ® ®3) ®3)
L 2L
ey 14 14 8 0 6 0 0 0 0 0
Subtotal
A 14 14 | sl ol 6| of o] o] ofo
Subtotal, Compulsory
RIFATF B ATAR S 3 3 3
Innovative Technology Trends
A EARSZ H R 3 3 3
Al Development and Applications
QR %2 4R AL L B
+1
Special seminar on cultural and 3 3 3
creative industries of indigenous
peoples
A EARS B Ho 47 3 3 3
Industry trends and market analysis
brand marketing strategy
R E S TR
Brand design and management 3 3 3
practice
BlFTRIE o A8 B
Innovatlve Entrepreneurship and 3 3 3
Sustainable Development
E e 2p 2L A, E4
NI . 3 3 3
Advanced Design Thinking
QR LA ERE LR
Aboriginal industry marketing 3 3 3
practice
QR LA EL A SAIATH R
Innovative ideas for indigenous 3 3 3
cultural and creative products
REHERRE 3 3 3
User experience design
QR X ER A4 B EFE
Development of local
o . 3 3 3
entrepreneurial industries for
indigenous peoples
FIFTR 2 A 5 i
Innovative design and product 3 3 3
strategy
BSAR 3 LIATRR B 6
Cross-domain innovative design 3 3 3
integration
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Approved by Counsil of Academic Affairs on June 20, 2025.
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Lecture Practice Lecture Practice Lecture Practice Lecture Practice
CERFFEESY
Sustainable Business Development 3 3 3
Management
QR AR EBAITEL TR
Analysis of creation of traditional 3 3 3
wisdom of indigenous peoples
B LA ATR
Innovative application of digital 3 3 3
technology
v HIAE R
Lectures on cultural and creative 2 2 2
industries
A 2L
I 53 53 15 0 15 0 12 0 11 0
Subtotal, Elective
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Total Number of Required Credits : 42 (Minimum of Electives Regruied: 22 Credits)
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Remark 1: Core courses: 14 credits required (excluding thesis 6 credits) ,Electives: 22 credits minimum required ,Total Required credits - 42 credits
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Remark 2: The Regulations of ’Guidelines Governing the Academic Ethics Course” apply to all students who have enrolled in a program at the master’s level since the 2018-2019
academic year. Students are required to complete Academic Research Ethics Education Course, which is up to 6 hours before applying for Thesis Degree Exam
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Remark 3:Starting from Academic Year 2024, all newly admitted students shall meet at least one of the information literacy certification requirements specified in the NTUB
Student Information Literacy Assessment Regulations in order to be eligible for graduation.
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Approved by Counsil of Academic Affairs on June 20, 2025.



