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Institute of Creative Design and Management, In-service master’s program for Indigenous students, National Taipei University of Business
(Applicable to Students Admitted in Fall or Spring, 2024)
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Design Research Methodology
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Innovative Technology Trends
ALAFEAREZ H 3 3 3
Al Development and Applications
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Special seminar on cultural and 3 3 3
creative industries of indigenous
[peoples
A EARR LD 4T 3 3 3
Industry trends and market analysis
e B N 3 3 3
brand marketing strategy
MR A S I
Brand design and management 3 3 3
practice
RIFTRIE B A F R
Innovative Entrepreneurship and 3 3 3
Sustainable Development
BRI 3 3 3
Advanced Design Thinking
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Aboriginal industry marketing 3 3 3
practice
QR LA E2 LT SLIFTHE B
Innovative ideas for indigenous 3 3 3
cultural and creative products
L 3 3 3
User experience design
QLA EE LG FEFE
Development of local
o . 3 3 3
entrepreneurial industries for
indigenous peoples
RIFTR -2 A 50k
Innovative design and product 3 3 3
strategy
BSAR I8 RIATR 3 6
Cross-domain innovative design 3 3 3
integration
EFEARTFRE LY
Sustainable Business Development 3 3 3
Management
@ f 0% 0F B R E L] (TR
Analysis of creation of traditional 3 3 3
wisdom of indigenous peoples
AgATfL P £ 51132067 18P KiIFERFARILEB - -FER»FI72 o

Approved by Counsil of Academic Affairs on 18-June-2024



T ES P ¥
Contact Hour
fJ‘BLJk‘F'—‘%'J ﬁig ?%&- o ) %“%-&AYI %:?-&AYZ f;E;I_
Category Course Title #® LS s - s - Remarks
Credit Hour Fall Spring Fall Spring

EER|FY [ BF|FY |5 | FY [ Bk 7Y

Lecture Practice Lecture Practice Lecture Practice Lecture Practice
B FHEARTR
Innovative application of digital 3 3 3
technology
T HIAFEEBRER
Lectures on cultural and creative 2 2 2
industries
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Subtotal, Elective 2 2 9 9

BEEMAELB36 (LEEBTPRB25L) (2 52 4£%H2684)
Total Number of Required Credits : 42 (Minimum of Electives Reqruied: 21 Credits)
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Remark 1: Core courses: 14 credits required (excluding thesis 6 credits) ,Electives: 22 credits minimum required ,Total Required credits - 42 credits
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Remark 2: The Regulations of”Guidelines Governing the Academic Ethics Course” apply to all students who have enrolled in a program at the master’s level since the 2018-2019 academic

year. Students are required to complete Academic Research Ethics Education Course, which is up to 6 hours before applying for Thesis Degree Exam
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