% o Contact Hour
F P s 2 A i - B & Ayl - B E AY2 % 2r
Category Course Title #x H i - N - Remarks
our
Credit Fall Spring Fall Spring
k| FY | BF|FY [k | FY | BF|FY
Lecture Practice Lecture Practice Lecture Practice Lecture Practice
Paper Reading
Ripg - 3 3 || 3
Design Research Methodology
W v 2 A3 (=)
¥ 4 i 0 2 2
= =2 seminar (1)
Core Course Bk g AT
(Compulsory) 3 3 3
Statistics and Data Analysis
F’W ~ )‘J'( ) 0 2 2
Seminar (2)
L 2L
FE 6 12 5 0 5 0 2 0 0 0
Subtotal
A&BE REFY 3 3 3
Product Development Strategy Studies
TR T TR
Consumer Behavior Theories & 3 3 3
Practices
Pl ey 3 3 3
Entrepreneurship Management Studies
Boea e £ 3 3 3
Product AnaIyS|s and Planning
PAR AT 3 3 3
Market Research studies
Ew iR AL 3 3 || 3
Design Culture Special Topic
?‘:}: 21 |—,":7 H# f” &d 3 3 3
Design and Brand Marketing
KL 3 3 3
Design Thinking
e 3 3 3
Project Management Practice
Ergonomic Design
Digital Media Technology
ABALR A 3 3 3
Universal Design
BREE W 3 3 3
Interdisciplinary curriculum
A lﬁ 2 ||Special Topics on Innovation and 3 3 3
Elective Design(1)
ESar 15 2y 3 3 3
Research on Design Industry Trend
ﬁ']fg,'f% R 3 3 3
Creative Product Design Practices
EFELSY BEA 3 3 3
Case Studies of Business Management
Firf* w2 (-) @) 5 ) R
Applied English(1) Remark 3:
R AL 3 3 3
Topics in Design Management
plATHR R AL(D)
Special Topics on Innovation and 3 3 3
Design(2)
ji’rbf,, @%,};P{)L
Integrated Marketing Communications 3 3 3
and Design
PRIRZR 3H 3 3 3
Service Design
Applied English(2) Remark 3:
PR @ | 4 (1) () () (o [1FEE RS kR R
Practice of Topic Research Exclusive for graduation requirement
KERFRY W | 4 o o) o) o [Erevsie caraEEs -
Practice of Professional Teaching Exclusive for graduation reqwrement
KIeRRy W | 4 o) ) ) N IR
Practice of Educational Case Study Exclusive for graduation requwement
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Category Course Title #x H i - N - Remarks
our
Credit Fall Spring Fall Spring
BHR|FY | B FY ||| FY | BE|FY
Lecture Practice Lecture Practice Lecture Practice Lecture Practice
L 2L
i 63 79 18 0 15 0 18 0 12 0
Subtotal, Elective

2 X5 MR A~ #36 (B E£EBT S R1B2U4EL)

Total Number of Required Credits : 36 (Minimum of Electives Reqruied: 24 Credits)

Bl BELBEAEEA (25 REHCOEA)  ERFD IO RB2AUTAS R ERF S L3653 §E FBAF L)
Remark 1: Core courses: 6 credits required (excluding thesis 6 credits) ,Electives: 24 cred|ts minimum required ,Total Required credits - 36 credits (excluding electives English 4
credits)

Fr2: 1075 £ RA  F2 F2 Ji AR TAL 2 FINERRTF SRR A3 FINGERRT AP GALO | PF L > By b By
Remark 2: The Regulations of”Guidelines Governing the Academic Ethics Course” apply to all students who have enrolled in a program at the master’s level since the 2018-2019
academic year. Students are required to complete Academic Research Ethics Education Course, which is up to 6 hours before applying for Thesis Degree Exam

Falrik ThMEFEat PEPRIFELL R A7 ABE- Bl BEA BE S FB20, A fpk B a2 BB BRI A E SRR B R ERY
BB Fe (- ) & (Z) HAE R 4ERE

Remark 3: Guideline for English Exit Requirements: Second-year Master’s students must meet the English Proficiency Requirement (TOEIC 520 or above or other acceptable English
Proficiency Exam). If not, students are required to complete Practical English | & Practical English II.

A4 BYEHFATRY KRELEFY KTEREFVEFPELIRP L EFT LY -

Remark 4: Electives Practice of Topic Research, Practice of Professional Teaching, Practice of Educational Case Study credits can NOT be used to meet the degree requirements.

FiI5: AR ERERAES LR F;f WHEF - RFERFT ~FHENAFY RV EEREH - B F PRI R fECYBEAN RV REE LAY
HEXF T2V FE R ?“17» AEISF & 5 R R o

Remark 5: The maximum credits for Business courses are 15. (Consumer Behavior Theories & Practices, Product Development Strategy Studies, Entrepreneurship Management
Studies, Market Research studies, Design and Brand Marketing, Project Management Practice, Case Studies of Business Management, Topics in Design Management, Integrated
Marketing Communications and Design)
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